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Do you want to reach 
south Kansas city?
30,000+ 
readers 
biweekly

By Pete Dulin

Investment, renovation, and new 

businesses continue to invigorate Main 

Street’s economic growth in Downtown 

Belton. 
Broken Hatchet Brewing, 422 Main 

St., opened in May of 2021 after buying 

and renovating the former location of 

the Cass County Public Library’s Belton 

branch. Belton native Cara Steele and 

husband Brad Steele were drawn to the 

4,800 square-foot downtown space when 

it became available.The Steeles sought a downtown loca-

tion to reinforce strong ties to the com-

munity. Cara taught in the Belton School 

District for 31 years. “The city has been 

awesome to work with to find real estate 

here,” says Brad, a long-time homebrewer 

turned professional brewer.
The city amended an existing ordi-

nance so that the Steeles could open the 

brewery. The ordinance was a holdover 

from Prohibition, when many communi-

ties prohibited the manufacture, sale, and 

distribution of locally-produced alcohol. 

Notably, Prohibition activist Carrie 

Nation, who once wielded a hatchet to 

demolish saloons, is buried in Belton 

and provided inspiration for the brew-

By Kathy Feist
As people begin to make holiday 

plans to return home to the communi-

ty they grew up in, a new future (and 

futuristic) community is being created 

in south Kansas City. The Glade, promoted as a “city 

within a city,” is a 325-acre communi-

ty located between 49 Hwy and I-435 

on 87th St., directly west of Cerner’s 

Innovation Campus. When complet-

ed, it will boast 263 garden-style apart-

ments and townhomes, two single fam-

ily home communities, a senior center 

and 4 million square feet of a biotech 

campus and a mixed-use village that 

provides a Main Street feel. The village 

will include a library, amphitheater, 

farmer’s market, parks, and walking/

biking trails. All this while sustaining 

the surrounding natural habitat.
When completed, it is estimated 

that The Glade will be home to 2,500 

new residences and 7000 residents.

The project was the brainchild of 
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The Glade is a 325-acre mixed-use community that will include apartments, single family homes, and 4 million sq ft in an office 

and retail village being built on 87th St. between 49 Hwy and I-435. Photos courtesy thegladekc.com

GLADE Continued on page 4

A “city within the city” is being built in south KC 

with hopes to advance the science world

Made inthe Glade

Belton bustles with redevelopment 

plans on their Main Street

Cara and Brad Steele, owners of Broken 

Hatchet Brewing in Belton. Photos by 

Pete Dulin
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By Max Goodwin

The YMCA of Greater Kansas City announced in a statement sent to members and posted to the orga-nization’s social media November 9 that the Red Bridge Family YMCA 

on Holmes Road will be permanently closed on December 17.The statement from the YMCA said facility usage and membership had decreased significantly during the pandemic and had not returned to pre-pandemic levels. 
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After 58 years, the Red Bridge YMCA at  113th &  Holmes will close its doors 
December 17. Photo by Max Goodwin

YMCA Continued on page 4Martin City Elementary opens newly renovated, more secure entryBy Kady Weddle

Martin City K-8 School Principal, Dr. Jennifer Harris, cut the ribbon to officially open the school’s newly reno-vated entry way on November 15. After five months of construction, the rede-signed facilities include a conference room, several new offices, counselors’ suites, waiting area, and a more secure entry for students and outside guests. “The biggest issue was the lack of secure entry,” said Harris. “We didn’t have any way of securing the entry way. When you came into the building you had to go down quite far even to get into the main office and you were just out in the open.”
The updated security features in-

Principal, Dr. Jennifer Harris led the ribbon cutting for the renovation and official 
opening of the Martin City K-8 entry way and offices. Photos by Kady Weddle

Red Bridge YMCA to close December 17

Closed! 
But Y? 

“As a result, financial resources are limited, and it’s no longer sustain-able to operate the Red Bridge Family YMCA,” the statement said. The facility opened in 1964 and has been an integral part of the South Kansas City community during its 58-year existence. 
Many accomplished swimmers learned to swim at the Red Bridge YMCA. For two decades it was the site of Rockhurst High School swim practice while the school won 13 state championships during that time. Notre Dame de Sion’s swim and dive team also practiced there and began its season November 7 as they were notified October 29 of the need to find a new location.

“We had to scramble to find pool space to rent, which as you can imag-ine was quite difficult with such short notice,” Sion swim coach Kelly Tim-mons said.
Sion found a location at the Jewish Community Center but will now have to cut practice from 90 minutes to 30 minutes and will have to push the start back to 8 p.m.

Chief Operating Officer of the YMCA of Greater Kansas City Mark Hulet agreed to meet with a select group of community leaders on No-vember 17. The facility has signifi-cance for Hulet as well, it’s the location 

By Max Goodw
in

Friday, December 3, at 10:30 p.m., 

just two days after a Neighborhoods 

meeting with KCPD at the South Pa-

trol station that focused in part on 

rising crime, KCPD officers were dis-

patched to the scene of a fatal shoot-

ing in the 7900 block of E. 88th Place. 

One adult female was found unre-

sponsive and officers performed CPR. 

EMS arrived and pronounced the 

victim deceased. An adult male was 

transported to an area hospital with 

non-life-threatening injuries. Police 

have developed a subject of interest in 

the case who is not in custody. 

In that case, there is a reward of up 

to $25,000 for information that leads 

to an arrest. If you have any informa-

tion on this shooting, you can call the 

Homicide unit at 816-234-5043, or if 

you wish to remain anonymous you 

can call the TIPS hotline at 816-474-

8477.
The same reward is available for 

information in a shooting that hap-

pened in the early morning hours of 

December 1. A vehicle was struck by 

By John Sh
arp

The completely remodeled Ball’s 

Price Chopper at 8430 Wornall Rd. 

which now looks like an entirely new 

store inside had its “soft” reopening at 

8 a.m. December 8 after being closed 

since April.
“We’re very excited to bring a to-

tally updated first class grocery store 

to the neighborhood,” said David Ball, 

president of Ball’s Food Stores, “and our 

teammates are very excited that they 

will have one of the best grocery stores 

in the city to work in.”

All the 36,000 square foot store’s 

old display cases for refrigerated and 

frozen food have been replaced with 

new energy-efficient ones, and the 

store now has all LED lighting. 
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A fairytale Christmas at Kline’s 

Department Store
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Holiday Shopping

Mother-daughter duo overcome 

challenges of Williams syndrome

PAGE 12

Wonderscope
Catering to children with 

sensory issues The totally 
remodeled Ball

’s Price Cho
pper at 843

0 Wornall Rd. r
eopened D

ecember 8 with e
xpanded m

eat and pro
duce 

departments, a much larger b
akery and d

eli and a ne
w dining ar

ea. Photos 
by Shana K

empton
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Sun Fresh

A newly renovated Price Chopper 

opens at 85th & Wornall

POLICE Co
ntinued on

 page 4

Chief of Police responds to rise in 

violent crimes in south KC

DONATIONS 
MUST BE 

RECEIVED 

BY SUNDAY, 

DECEMBER 
19TH, 2021

Questions: Contact 

816-308-1023 

  The wait 
is over. 

ONLINE 
The Telegraph subscription is 
available in its entiretly online, 
which means your ad gets even 
more exposure!

DIRECT MAIL
Print and digital 
subscriptions are 
available.

1,000+
DISTRIBUTION - The Telegraph distributes 
free copies to businesses, organizations and 
HOAs as far north as 75th Street (Waldo) and as 
far south as Belton, from Leawood (Hallbrook) 
to Grandview.

14,000+
Issues printed

30,000+
Reads per issue

25,700+
monthly views

local Distribution

Readership by the numbers

2,880+

Per issue
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The Dish
new anD upDateD local 
restaurants, sharing 
crowD favorites recipes

Health
upDates on local meDical 
practices, employees, 
amentaties anD facilities

New Business
business leaDer 
spotlights, thriving anD 
maKing connections

Sports
overarching awareness 
as well as local schools 
anD universities

Education
overarching awareness 
as well as local schools 
anD universities

Exclusive interviews
we get up close with news-
maKers anD asK questions 
pertaining to south Kc

Spiritual
inspirational stories, 
outreach programs, anD 
church news

Entertainment
local happenings incluDing 
festivals, movies, music, the 
arts anD the stage

Community
people, places, anD 
policy that maKe up our 
neighborhooDs

History
a looK bacK on our 
community’s historical 
lanDmarKs anD people

Travel
what to see anD Do in 
missouri, when anD how 
to experience it best

Helping Hands
organizations anD 
people maKing a 
Difference in your area
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creative services
Let us do the work! Our designers can provide professional, 
creative ad design, layout, typesetting and preparation of 
electronic files to advertisers at no additional cost!

Print aDvertising

The Telegraph publishes every other Wednesday

Space reservation is due the Friday before at 5pm.

Camera ready ads due by 3pm the Monday prior.

DEADLINES:

print aDvertising rates by the issue
Messages Are More Effective When Repeated. Get the most out of your advertising budget. 
Lock in a lower rate with multiple issues and market smarter!

Testimonials
“I sold my car the day the paper came out.  I was surprised at the 
number of calls I received from my classified ad.” 
—Shirley Smith

“Since we started advertising in the Telegraph, we have benefited 
from many new patrons!  Your circulation is incredible.”
—Main Street Theater
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The Martin City Telegraph is brought to life online 
with the responsive, mobile-friendly website, 
martincitytelegraph.com, and a variety of strong 
social media channels. 

website aDs Rate: $35
Be featured on our home page! In addition 
to our online editions, we feature web ads 
directly next to stories exclusive to our web 
page! Includes link to client website. 
Rate is per issue.

TOP BANNER
1170px Width by 90px Height

WEB SIDE BAR
1500px Width by 750px Height

inserts
Have a flyer or postcard you’d like us to help 
distribute? Size: Min. 4x6 ∙ Max. 8.5x11

Rates: $40/1000

customizeD aDs
Can you only afford $25? $35? Tell us what’s in 
you budget and we can create an ad to size!

Open ad rate: $12.25 per column inch

non-profit rates 20% discount

classifieD aDs
Are you offering services, selling a home or 
products, or looking for employees?

40 words: $15 | Add a box: $20
Add a photo: $20 | 2”x2” with logo: $26

CustomaDvertising

email newsletter aDs Rate: $25
Be seen in our monthly email newsletter with 
over 500 subscribers! Includes link to client 
website. Rate is per email.

DigitalaDvertising
Do you have a community announcement, getting 
married or want to honor someone with an 
obituary? Let our readers know! Your listing will also 
be available online under our Classifieds page!
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5 Reasons
you shoulD be in the telegraph
One We believe in impartial news coverage. 

We believe in featuring news about people with solutions who give our 
readers hope.Five

TwO We believe in boosting the economy by featuring business stories which 
help entrepreneurs who have taken a financial risk.

Three We believe in featuring local history stories which draw south Kansas City 
closer to its roots and creates a sense of community.

FOur We believe in shining the spotlight on occurrences that seem questionable 
and affect the public.

reprints
Celebrate your grand openings, achievements, 
remodels, and more. Showcase your reprinted 
feature story in your business, office, or home.

Print-ready digital copy: $19 ∙ Poster print: $49
Gloss print, matted & framed: $129

AD PERFORMANCE
Ads in newspaper outperform 

Social Media ads by 4X.

FACEBOOK
9%

NEWS

34%

AD MEMORY 
More customers remember 

print ads vs. video ads.

YOUTUBE

20%

NEWS

34%

Source: ThinkNewsBrands

NEWS
PAPERS

27%
SOCIAL 
SITES

-26%

AD TRUST IMPACT 
Consumers trust ads in news 

more than in any other media.

NEWS
SITES

21%

Testimonials
" I really feel this is a great place for our marketing 
dollars. I get more responses advertising in the 
Telegraph than I did with magazines charging $1,500.”
—Fiddly Fig

“ I love the Telegraph Paper. There are still people 
with integrity writing for this paper.  Simple local 
information that is important to me.” 
—Theresa Wulff 



ISSUE DATE 
(WED.)

SpACE RESERvATION 
(FRI BEFORE)

ARTWORk DUE 
(MON. BEFORE) EDITORIAL*

January 5 January 3 January 4 Health/Exercise

January 19 January 14 January 17 Music & Books/Crafts & Cooking

February 2 January 28 January 31 Valentine’s Day

February 16 February 11 February 14 Real Estate Market

March 2 February 25 February 28 St. Patrick’s Day Parade

March 16 March 11 March 14 Home & Garden/Spring

March 30 March 25 March 28 Special Election *30,000 issues

April 13 April 8 April 11 Easter/Earth Day 

April 27 April 22 April 25 Cindo de Mayo/Mother’s Day

May 11 May 6 May 9 Summer Camps/Graduation

May 25 May 20 May 23 Summer Events

June 8 June 3 June 6 Father’s Day

June 22 June 17 June 20 Independence Day

July 6 July 1 July 5 Outdoor Living

July 20 July 15 July 18 Special Election *30,000 issues

August 3 July 29 August 1 Back to School

August 17 August 12 August 15 Dog Days (Pet Issue)

August 31 August 26 August 29 Automotive/Labor Day

September 14 September 9 September 5 Senior Living

September 28 September 23 September 26 Holiday Travel

October 12 October 7 October 10 Sports

October 26 October 21 October 24 Special Election *30,000 issues
Halloween

November 9 November 4 November 7 Veterans

November 23 November 18 November 20 Thanksgiving

December 7 December 2 December 5 Holiday Gift Guide

December 21 December 16 December 19 Christmas/New Years

2022 Editorial Calendar

* Editorial themes may be subject to change.
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EDITORIAL
Kathy Feist
Publisher/Editor

martincitytelegraph@gmail.com

Jill Draper
Editorial Assistant

John Sharp
South KC Perspective

Staff Reporter
Max Goodwin

Contributing 
Writers

Tracy Allen, Pete Dulin, 
Diane Euston, Larry 

Hightower, Sue Loudon, Reed 
Ripley, Shana Siren Kempton, 

Tyler Schneider 

ADvERTISING
Dwight Barrett

Sales Director
barrettmkt@kc.rr.com

Christina 
McDonough Hunt

Sales Associate
christinamcdonoughhunt@gmail.com

DESIGN
Kady Weddle

Art Director
info@martincitytelegraph.com

816-294-8094

Contributing 
Photographers

Bill Rankin

The Martin City Telegraph is 
locally owned and managed by 
Feist Ink L.L.C. and is published 

every other Wednesday. 

Copyright©2020All articles are 
the property of this publication 
and cannot be reused without 

proper consent from the 
publisher or writer.

Ad Submissions 
Requirements
PRINT ADS

• Ads should be submitted as PDF or JPG files.
• Files must be prepared in a layout program 

such as InDesign. 
• Color ads should be CMYK. Ads will be 

converted to appropriate color format.
• Ads with an ink density higher than 220% will 

be converted to the appropriate ink level.
• Ads must be delivered at size. Ads that are 

submitted with incorrect dimensions will be 
modified to fit the space that was reserved.

• Partial page ads must have borders or artwork 
that clearly defines the outer edge of the ad.  
If no such edge is present, a hairline stroke will 
be added.

ONLINE ADS
• Ads should be submitted as JPG or GIF format.
• Color ads should be RGB color mode. Ads will 

be converted to appropriate color format.
• Minimum resolution is 72 dpi.
• Full URL should be included in ad submission.

IMAGE RESOLUTION
• Minimum photo resolution is 170 dpi. 

Remember that scaling a photo in a layout 
program will change the effective print 
resolution. For example an image set to 200 dpi 
in Photoshop, but placed in InDesign at 200% 
will have an effective print resolution of 100 dpi.

• Images must be property of the client. We 
do not accept copyrighted images or images 
obtained from the Internet.

• Ads must be submitted via an online file 
transfer site (Dropbox, We Transfer, Hightail) or 
via e-mail to: martincitytelegraph@gmail.com.


